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Confidentiality Agreement

The undersigned reader acknowledges that the information provided by [NAME OF

COMPANY] in this marketing plan is confidential. Therefore, the undersigned reader

agrees not to disclose any of such information without the express written permission

of [NAME OF COMPANY].

It is hereby acknowledged by the undersigned that the information to be furnished in

this marketing plan is in all respects confidential in nature (other than such information

which is already in the public domain through other means) and that any disclosure or

use of same by the undersigned may cause serious harm or damage to [NAME OF

COMPANY].

Upon request, this document is to be immediately returned to [NAME OF COMPANY].

                                                                                     
Signature

                                                                                     
Print Name

                                                                                     
Date
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I. Executive Summary

[Keep your executive summary short - 1 page or less is best]
[NAME OF COMPANY] (the "Company") is in the process of being formed/created as a [describe, e.g. "a
corporation incorporated under the laws of the State/Province of ___________"], for the purpose of
___________________ in the _________ area [fill in details of business and location].

The Company [is/will be] managed by a team of _____________ individuals with a total of _______ years
experience in the field of ________________, a chief financial officer with _____ years of accounting and
administrative experience, and _________ [list].

[Describe the market need for the company's products / services and how the company will fill that need.]

[Describe the company's products / services and what makes them special and unique and sets them apart from your
competitors' offerings.]

The Company will leverage its experience and expertise in the ________________ industry to quickly gain
market share. It is anticipated that profitability will be reached by Month _______, and revenues of
approximately $____________ will be generated in Year 3 of the plan.

II. Situation Analysis

The Company is entering its [first / second / ______] year of operations, and requires a comprehensive
marketing plan to reach profitability and ensure its future success.

2.1 Market Summary

[Market research will be required for this section. Discuss the industry in general, and specifically in your area,
growth or lack of growth, current trends, etc]

2.2 Competitors

[Discuss the company’s competitors in the local market, how much of the market share they hold, their strengths and
weaknesses in comparison with the company]

2.3 Target Markets

The Company has identified and profiled its target market(s) as follows:

Geographics:

• The geographic target is the city of ______________ and surrounding area, which has a
population of approximately ______________.

• [if catering to particular population segments, such as families with small children,
include population information about that segment, such as:] The targeted population of
[families with children under the age of ______] is approximately ___________.

• [any other relevant geographic information]

Demographics:

• [Individuals / families] between the ages of _____ and ________.

• Average annual household income of at least $_________________.




